





ANNUAL SOCIAL MEDIA IMPRESSIONS

ANNUAL SOCIAL MEDIA ENGAGEMENTS

CUMULATIVE SOCIAL MEDIA FOLLOWING

Y A

SOCIAL MEDIA AUDIENCE GROWTH IN PAST YEAR

BOYS & GIRLS IN OUR ACADEMY

ESTIMATED CUMULATIVE CROWDS (24/25)

TOTAL BUSINESSES WORKED WITH IN 24/25

SCHOOLKIDS RECIEVED COACHING

ACTIVE EMAIL AUDIENCE




L ald Mackenzie
| Inverness
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